ELDON HERNANDEZ
www.eldonmedia.com

OBJECTIVE 

To utilize my skills and abilities in a graphic/web design and front end development.  My skills should be matched with a position that would provide exposure to various design projects in different market segments, (from entertainment to e-commerce) with advancement possibilities. Additionally, my experience and expertise provides exposure to advanced programming languages and career guidance to enhance an already existing brand/client or create one. 

ACCOMPLISHMENTS 

· Created and developed flash web site (http://www.photorex.net) to establish an online presence for an entrepreneurial photographer. Skills utilized: Flash/ActionScript 2.0.

· Developed LifeFitness banner ad/microsite for Heart Health and Joint Health campaign. Project increased health awareness and revenue for products being sold via world wide media web campaigns. Skills utilized: Flash/ActionScript 2.0.

· Donated abilities to the Human Rights Campaign Fund that required creation of an invitation for their Federal Club Dinner and Ladies Spectacular at the WNBA Chicago Sky. Focus was primarily to raise funds and awareness. 
Skills utilized: PhotoShop.

CAPABILITIES 

· Proficient in various web design programs including Adobe PhotoShop, Flash, Dreamweaver, Illustrator and InDesign. Experienced in browser integration problems for web page design and experienced in content management systems. 

· Experienced flash animator/programmer and web designer/coder. 

· Experienced with programming languages such as ActionScript 2.0, JavaScript, hand coding HTML and CSS. 

· Excellent planning, communication skills and presentation skills, particularly in areas of media, entertainment, graphic/web design and e-commerce. 

EMPLOYMENT HISTORY
Newark.com, Chicago, IL
Web Publishing Specialist, 2008 - 2009

Duties included web page creation and maintenance of Newark.com site pages and microsites. Creation of flash rich-media promotional campaign for element14 and other flash banner ads for other company campaigns to promote new products and excess inventory that generated 30% increase revenue. Creation of weekly and monthly email blasts that increased revenue by 40%. Site traffic included 1,000,000 daily hits and revenue of $250,000 daily. Hand coded HTML, CSS, JavaScript.

Freelance Multimedia Designer 
2004 - Present 

Created various web sites in flash and HTML/CSS that created an online presence where there was none and enhanced an already established presence by updating currently existing web sites that generated new revenue and increased revenue by over 40% to existing client web sites. Agency work includes creation of web banner ads/sites that increased market share and revenue, established a new brand and created new campaign for increase traffic to web site and increased revenue from 45% to 75%. 
Clients include: IndieVest, Tenant Advisory Group, Wingman Media, CyberDefender.com, Alzheimer’s Association, DraftFCB, uBid.com, Starcom MediaVest Group, Agency.com and Popular Photography.

EDUCATION
Chubb Institute, NY: Multimedia and Graphic Design Degree: 2005 

Awarded to the Executive Director’s List with a 3.91 GPA

Baruch College of New York, NY: Certificate in Entertainment Business: 2001

Metropolitan College of New York, NY: Master’s in Business Administration, Major: Media: 1998

City College of New York, NY:  Bachelor of Arts, Communications, Film and Video, Minor: English, 1995


