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The CLOROX COMPANY




                     December 2008-December 2009
Market Intelligence Manager                      




                           Oakland, CA

Laundry Division

· Managed a variety of consumer research projects (qualitative, concept test, brain storming, advertising) to deliver actionable insights to help marketing and R&D create a line extension for Clorox2® Stain Fighter & Color Booster.

· This line extension launch is expected to generate at least 5% of incremental net sales for the base business and first product shipment is planned for July 2010.

· Managed consumer research to deliver strong consumer insights across the 3 D’s (Desire, Decide, Delight). 
· Examples of research managed for Clorox® Liquid Bleach and Clorox2® are: Brand Health Tracking and positioning, Consumer Segmentation and strategic target selection, Household Panel, Advertising and Communication.









          February 2007-December 2008

Market Intelligence Manager                      




                           Oakland, CA

Multicultural Team (US Hispanics)




                            
· Developed the first Clorox proprietary Acculturation model to standardize recruitment and sampling for qualitative and quantitative research, the model helps to analyze results beyond a traditional lens of demographics or segmentation.
· Managed and implemented an Ethnic Shopper study for three categories (cleaners, laundry and charcoal) to provide the Multicultural Sales and RCM teams insights to grow Clorox sales with strategic customers like Wal-Mart, Target and Dollar stores.
·  According to Wal-Mart this study was one of the best ethnic shopper research studies they have ever seen from any CPG company. 
· Managed consumer research studies (qualitative, ethnographies, segmentations) to help the advertising agency (Alma DDB) create and refine advertising for charcoal Kingsford®, PineSol® cleaners and Clorox® Liquid Bleach.
· Designed research to understand impact of Clorox® brands integration in a TV show, assess the impact of promotional (sampling and FSI) programs, craft unique cause marketing programs and others. 
· Created strategic and tactical FY09 Hispanic marketing plans for the laundry category. 
Kimberly-Clark Corporation







      1998-2007
Marketing Research Associate Manager 




     July 2005 –February 2007  

Enterprise Growth Incubator (New Products)




                            Roswell, GA





         August 2004-June 2005

Neenah, WI

· Global assignment involves critical thinking to determine the right consumer research tools (qualitative and quantitative) needed to develop health and hygiene product solutions that are new to the World or new to the corporation. 

· Types of studies managed are: Ideation, Concept Testing (with and without volume forecasts), Segmentation, Habits & Practices, Positioning, Branding, Packaging, Sight & Handling, Home Use Tests, Pricing, Real Time Research, ZMET, etc. 

· Managed variety of consumer research projects through the complete innovation management cycle to create a new line of spa products targeted to busy women.

· Two collections of SpaSensials™ products launched in October 2006 in the US. 

· Managed and designed a variety of consumer research studies to create line extensions for the KLEENEX® brand 

· Identified a new line of winning product solutions with projected US revenues of over $100 million

· Identified key primary and secondary consumer insights in health and wellness, skin care, spa and aging categories.  
Worldwide Marketing Research Senior Analyst 




          2001-July 2004    Neenah, WI

· Managed multi-market consumer research for the Incontinence category ($2.1 billion) providing the North American marketing and R&D teams key consumer insights to grow the global business. 

· Designed and implemented in Australia, The Netherlands and the US, the first Adult Care global brand equity tracking study for the brands POISE® and DEPEND®    

· Insights persuaded senior management to increase advertising budget 2x to maintain market share leadership. Every market share point cost prevented is approximately a $3 million saving.

· Designed and implemented a qualitative global research initiative in Mexico, Korea, Germany, Colombia and the US to help establish new global advertising campaign and positioning for the brands POISE® and DEPEND®
· Managed consumer research initiatives (concept test, volumetric, advertising, positioning) to launch globally POISE® panty liners

· New incontinence liner captured 15% of the brand volume in 2003 generating 3% of incremental sales in the whole category.

· Supported and coached marketing researchers around the World regarding test designs, new methodologies, best practices sharing, etc.

· Identified over 140 marketing research best practices to benefit the entire department.

· Managed and coordinated qualitative and quantitative projects in over 20 worldwide markets (list below) providing direction to high-level decision makers inclusive of Sector President and Global/Regional Marketing Directors. 

· NA (US, Canada & Mexico), Europe (UK, France, Germany, Italy & The Netherlands), Asia-Pacific (Australia, India, Japan, Philippines & South Korea) and Latin America (Argentina, Brazil, Colombia, Chile, Central America and Dominican Republic) 

Marketing Research Manager





     1998-2000

Central America & Caribbean

· Managed multi-market consumer and sales research for global brands like KLEENEX®, SCOTT®, KOTEX®, HUGGIES®, DEPEND® and more than eleven local brands.

· Responsible for research for categories such as bath tissue, napkins, paper towels, feminine care products, baby diapers and adult diapers. 

· Regional position covered: Costa Rica, Guatemala, El Salvador, Nicaragua, Honduras, Panama and Dominican Republic.                                                                                                          

· Provided consumer and customer insights to marketing and R&D to grow the business by using multiple quantitative and qualitative techniques and analyses. 

TACA International Airlines

Corporate Sales Analyst / Marketing Analyst 
               



1996-1998

   El Salvador

· Responsible for analyzing market shares and the airlines industry sales of travel generated in Central America and the Caribbean to more than 30 destinations in the Americas.

· Implemented and launched sales incentive program for Central American travel agencies.

· Managed customer service research projects for the frequent flyer program.

· Developed and implemented corporate frequent flyer program, attracted over 300 companies within the first year of launch.

EDUCATION

Goizueta Business School, Emory University






               2009
Executive Master Business Administration






   Atlanta, GA
University Dr. Jose Matias Delgado 







               1997 

Bachelor of Science in Business Administration with a major in Marketing


                El Salvador


LANGUAGE SKILLS

English-fluent; Spanish-native speaker; Italian-basic

PROFESSIONAL SEMINARS 

	· Clorox’s Manager Certification Program (CA, 2008)

· Health Promotion Conference / CDC (GA, 2006) 

· Health Horizons Global Conference / IFTF (CA, 2005)
	· CPSI (2005), Next Idea Creativity Institute (2004)

· Esomar 1st Global Forum (FL, 2003)
· Burke: Positioning (04), Segmentation (03), Multivariate (02)



