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PROFILE

Business Development • Marketing • Fundraising • Strategic Planning

Management • Operations • Team Leadership • Communications 

Donor/Client Services • Program Management • Finance

A successful senior executive and visionary with an impressive record of achievement and extensive knowledge of advocacy and the philanthropic community.  An excellent marketer and communicator who can balance the requirements of the agency’s mission with its resource needs.  A superb problem-solver who cultivates strategic relationships that builds visibility and support.

QUALIFICATIONS SUMMARY

A results-driven senior executive with a strong track record and the leadership and team-building skills to ensure the effective execution of numerous and simultaneous projects without compromising quality, timeliness and functionality.  An expert at generating revenue; raising over $30 million by winning and managing contracts and grants; developing dozens of marketing partnerships; managing large-scale, complex initiatives and events; and creating and managing many collaborations with national/local agencies and various types of entities, from corporations and institutions to government agencies and the media.  Extensive background in the following broad-based competencies:

▪ Program Development & Management

▪ Marketing/Communications/Media Relations

▪ Team Building & Leadership 

▪ Fundraising Expertise & Donor Cultivator 

▪ Contract Negotiations


▪ Agency Mission & Focus

▪ Strategic Planning & Alliances

▪ Board/Volunteer Collaboration & Liaison

CAREER SYNOPSIS 

National Spinal Cord Injury Association - September 2007 to January 2009

DIRECTOR, DEVELOPMENT (Still serving as consultant & recently elected Board member)

Executive responsible for overall organizational development and marketing partnerships, including: foundation and corporate relations; individual giving programs (major gifts, online giving, memberships); and strategic partnerships for people with spinal cord injury and disease.  Working w/ national foundations and organizations, like Invacare Corporation, Pfizer, Select Equity Group, and Medtronic Foundation.  

Trust for America’s Health, Washington, D.C. - September 2006 to July 2007

DIRECTOR, DEVELOPMENT

Executive responsible for overall organizational development, including: foundation and corporate relations and strategic partnerships. Focused on public health policy and education. Working w/ national foundations and organizations, like Robert Wood Johnson, The Pew Charitable Trusts, and de Beaumont Foundation.  

Ramark Consulting, National - August 2004 to September 2006

Created strategic partnerships and cause-marketing opportunities between for-profit and non-profit entities 

Examples:

(  Reconnecting U – created strategic partnerships for advertising and distribution for this online mental health education services company; resulting in 20% increase in ad revenue and dramatic increase in positive public relations with the psychiatric/neuroscience industry.

(  Community Health Charities – created strategic partnerships and sponsorship opportunities for CHC’s new, international health science awards program; resulting in funding streams for this United Way competitor.

(  American Medical Women’s Association – created online streaming audio news briefs as added-value to current and new sponsorships.

(  Nat’l Osteoporosis Foundation – designed a “seal of approval” program for consumer products promoting healthy bones. This campaign was a platform for expansive cause-marketing opportunities.

National Mental Health Association, Alexandria, VA - 2000 - 2004

VICE PRESIDENT, DEVELOPMENT & MARKETING (2001-2004)

SENIOR DIRECTOR, DEVELOPMENT/CORPORATE RELATIONS (2000-2001)

Managed overall organizational development.  Directly responsible for bottom line revenue generation; development/marketing staff recruitment, retention, and management; and field staff development training and consultation for this 97-year-old voluntary health and consumer advocacy agency with 340 local affiliates across the country.  Created several successful cause-marketing/education programs, distributed through affiliates, schools, trade associations, POP, and other partner organizations.

(  Worked in collaboration with the Executive Director, Board of Directors and other NMHA executives to diversify the national development program, doubling overall income from corporate partnerships, foundation and federal grants and contracts, as well as through new membership, direct mail, memorials, workplace and online giving programs, and special events. 

(  Expanded the department from three to nine professionals.

(  Directed development operation that raised annual organizational revenue from external sources from just over $6 million to almost $12 million in under two years.

(  Quadrupled major gifts by implementing new major donor and planned giving program.

(  Achieved top philanthropic recognition in 2001-04 from SmartMoney, Worth, Forbes, Chronicle of Philanthropy, Newsweek, MSNBC, Non-Profit Times and Charity Navigator.
(  Created funding partnerships with every pharmaceutical company marketing branded neuroscience products, as well as expanding into corporate foundations and non-neuroscience companies. 

(  Developed with IT staff NMHA web strategies for on-line giving and expanded Internet marketing.

(  Created a dynamic diversified and collaborative development program to benefit both the national office and NMHA affiliates nationwide, working systematically with all NMHA program areas to integrate the development function and strategically involve all departments in marketing and fundraising.

KALEIDOSCOPE Network Inc., San Antonio, TX / Washington DC 1991 - 2000

SENIOR DIRECTOR OF MARKETING AND DEVELOPMENT 

For this healthcare media company, developed and managed strategic partnerships for integrated media and fundraising/marketing projects with major nonprofits (e.g., Easter Seals, Arthritis Foundation and American Lung) and corporations (ConAgra, Novo-Nordisk and Schering-Plough) in healthcare and related industries.   Developed television and Internet-based health multi-media projects, presented proposals to potential participants and sponsors, and managed the internal project development and external client relations for these projects.

(  Coordinated health industry marketing activities between KNI Programming/Production, television distribution companies, and with the client teams.  

(  Developed and managed on-going cross-marketing strategies for television, Internet, and print through contractual relationships with national voluntary health associations comprising the KNI National Advisory Board.

(  Developed, negotiated and managed the contract for simulcast coverage of the 1996 International Paralympic Games from Atlanta with CBS Sports & Turner Sports, including managing national corporate sponsorships, ad sales, and programming syndication, resulting in the highest rated programming and highest ad sales in television history for disability-sports programming.  

(  Secured numerous television and Internet partnerships to sustain and increase revenue-based operation of KNI and its non-profit partners.

(  Created and marketed the first-ever health and entertainment programming and a diabetes-education infomercial for a medical device to gain pre-market FDA clearance, resulting in client’s gaining over 20,000 new patients using this product.

(  Expanded and strengthened KNI’s National Advisory Board to include CEOs of 250 national voluntary health agencies, providing customized multimedia development tools for fundraising and marketing.

Freelance Media Production, Dallas/Ft. Worth, TX - 1986 - 1991

MARKETING MANAGER


Managed and marketed multiple television and video projects for various production companies, especially the American Christian Television System (now part of the Hallmark Channel).

(  Managed broadcast syndication of children’s television series in 50 of the top media markets.

(  Worked with various healthcare and religious organizations to create and produce video-based educational programming, and fundraising/membership outreach multimedia projects.

Boy Scouts of America, Irving, TX - 1984 – 1986

NATIONAL CHAPLAINS STAFF

(  Member of the National Protestant Chaplains staff: in addition to clerical responsibilities, created an ecumenical services guide for chaplains; recruited and managed field volunteers; and served in public relations outreach to numerous congregations and the media.

(  Served on the Staff of Philmont Scout Ranch in the summers of 1984 and 1985. 

EDUCATION

Southwestern Baptist Theological Seminary, Ft. Worth, TX

Master of Arts degree in Communications/School of Religious Education

Baylor University, Waco, TX 

Bachelor of Arts degree in Psychology/Communications
