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professional experience
Taproot Foundation, san francisco, ca
2010 - present

Pro Bono Consultant

· Brand Manager for a Key Message and Brand Strategy project for LGBT Center

· Project Manager and Strategist for a Strategic Planning project for Community Youth Center 
· Facilitated workshops to train Program Managers to strategically vet programs for viability and success, as well as identify gap opportunities and collaborative partnerships

· Completed Account Director orientation for next round of grant awards
Nestlé Product Technology Centre (PTC), york, england
2007 – 2010

Department Head – Design & Packaging 
· Coached and inspired an international team of ten designers, engineers and materials specialists through all aspects of development, which led to new product launches, greater internal and external collaboration, and talent retention. 
· Managed department budget of 750,000 GPB (equivalent to 1.25 million USD)

· Created and delivered persuasive presentations to business leaders, Executives and Senior Management to provide context and rationale for strategies and progress of new product development initiatives, gaining confidence and support to move forward

· Launched a luxury chocolate for Nespresso brand and forged a new distribution channel valued at CHF 26 million (equivalent to 30.4 million USD) in 2010
· Identified and recruited appropriate knowledge partners in industry and academia, which expanded internal resources, drove innovation and accelerated delivery of programs and product launches
· Initiated new communication tools to connect and inspire the Nestlé packaging community around the globe, which increased knowledge sharing, interaction and collaboration 
· Led the development of a distinct brand identity for Product Technology Centre in York that reflected our talents and capabilities as well as differentiated us from other PTCs around the globe
· Managed relationships with global clients to ensure product developments were functionally, experientially and culturally relevant to their marketplace
PowerBar, Inc. (a Nestlé company), berkeley, ca
2002 – 2007

Creative Services & Packaging Manager

· Motivated a team of five highly skilled individuals resulting in vertically integrated communications - from collateral to packaging, talent retention and greater customer satisfaction

· Accelerated product launch timeframes through collaboration and coordination among key members of internal and external teams. Launched 6-8 new products per year
· Developed and executed process improvement strategies, resulting in clear lines of communication and streamlined business practices

Williams-Sonoma, Inc., san francisco, ca
2000 – 2002

International Sourcing Manager 

· Developed and executed global standards and procedures to streamline business operations, both internally and externally, resulting in consistent presentation of retail product regardless of source

· Negotiated contracts resulting in cost savings and consolidated supplier base with improved service by leveraging purchasing power of all WSI brands - Cost savings: Q1, 2002 - $617+M; 2001 - $550+M
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design Incognito, seattle, wa
1997 – 2000

Entrepreneur / National Spokesperson

· Recruited by American Plastics Council ($44 million annual revenue), to be their National Spokesperson to promote the use of recycled products in garden applications

· Created and executed a communications strategy, including print, radio and television, to increase the awareness of recycled products in garden and landscape applications resulting in greater visibility for the organization and a shift in attitudes toward the use of plastics from negative to positive
King County Commission for Marketing Recyclable Materials, seattle, wa
1992 – 1997

Marketing Specialist / Program Manager III

· Created award winning programs resulting in greater visibility, consumer acceptance of recycled 

products and extended program budgets by 50% through partnerships with 37 local businesses 

· Recruited, trained and managed over 75 volunteers to educate the public about program initiatives 

during major trade shows 

· Published and featured in national magazines, such as Landscape Architecture and Sunset; 

presented at national conferences, as well as interviewed for local radio and television programs 

prior experience

CGI, Inc., boston, ma  
Account Executive 
Allied Aftermarket Division, east providence, ri


Packaging Graphics Coordinator

Digital Equipment Corporation, maynard, ma


Packaging Engineer

conferences, training & associations

Mission Cultural Center for Latino Arts
2010 - present

Pro Bono Consultant & Volunteer working with Mission Grafica
Board Member, Faraday* Partnership

2007 – 2010
* An organization linking industry with academia

Food & Beverage Packaging Innovation Summit, London
2009
Panelist - Sustainable packaging issues & agendas

London Business School


2008
Nestlé Leadership training course
Nestlé Sustainability Council

2005 – 2007

Spanish 
Proficient in written and spoken language
education

Rochester Institute of Technology, rochester, ny 


Bachelor of Science: Packaging Science and Technology
